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TEACHING METHODOLOGY

LEARNING OBJECTIVES OF THE SUBJECT

STUDY LOAD
Type Hours Percentage
Hours medium group 22,5 30.00
Hours small group 7,5 10.00
Self study 45,0 60.00

Total learning time: 75 h

CONTENTS

SUBJECT 1. ANALYSIS OF THE CONTEXT

Description:

1. Analysis of the context

1.1. Market study

1.1.1 Primary and secondary data

1.1.2 Analysis of the macro and micro environment
1.2. Definition of the target

1.2.1 Segmentation criteria

1.2.2 Purchasing behavior

Specific objectives:

I will understand the importance of quantifying the target audience and potential in order to define marketing strategies.

Full-or-part-time: 4h
Theory classes: 2h
Practical classes: 2h
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TOPIC 2. MARKETING STRATEGIES

Description:

2.1. Marketing of optical and optometric services
2.2. Service concept

Service strategies

Personal branding strategies

Pricing strategies

Marketing of optical products

Product strategies

Pricing strategies

Promotion strategies: online and offline
Integrated product-service marketing

Full-or-part-time: 4h
Theory classes: 2h
Practical classes: 2h

SUBJECT 3. RELATIONSHIP MARKETING

Description:
3.1. Concepts and strategies
3.2. Customer Relationship Management (CRM)

Full-or-part-time: 4h
Theory classes: 2h
Practical classes: 2h

SUBJECT 4. MARKETING METRICS

Description:

4.1. ROI calculation
4.2. KPIs (indicators)
4.3. SEM and SEO

Full-or-part-time: 10h
Theory classes: 4h
Practical classes: 6h

ACTIVITIES

Work from each topic

Description:

The practice sessions will be used to carry out practical, real and current cases of each of the topics that have been studied in
class.

The work will be done both in class and outside, in groups or individually.

Full-or-part-time: 45h
Practical classes: 4h 10m
Self study: 40h 50m
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GRADING SYSTEM
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